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Reining Australia Media/Social Media Policy

Media: The main means of mass communication (broadcasting, publishing, and the Internet)
regarded collectively.
Social Media: Websites and applications that enable users to create and share content or to
participate in social networking

1. Introduction

Media, Social media gives individuals, groups, organisations and businesses the opportunity to
instantly share information via publishing, broadcasting and online communities. Blogs, forums,
social networking and video sharing sites are the most popular types of social media sites;
however, any forum which allows a user to upload and share information is considered part of the
social media space. It is also important to note that information that is shared need not be written;
it could take the form of an image or audio visual material.

Reining Australia supports the use of media/social media as a timely and effective method of
communications. In addition to engaging with members of the equestrian community,
media/social media can help the organisation reach members of the broader public and traditional
media.

Whilst media/social media provides great opportunity to raise equestrian's profile and reach new
audiences, it also has the potential to harm the reputation of the organisation, its athletes,
members and stakeholders. It is crucial therefore that all Reining Australia members are aware of
the implications of using media/social media.

The purpose of this document is to provide members of Reining Australia with guiding principles
for using media/social media and the Reining Australia Logo. Reining Australia encourages anyone
bound by this policy to use media /social media within the parameters outlined in this policy.

2. RA Logo and Name Use for Media
All members of Reining Australia benefit when its name and/or logo is well used, and suffer when it's
not. Attaching the Reining Australia name or logo to an event, project or publication implies a close
connection with the Association, usually sponsorship or endorsement. Involvement by members is not,
by itself, a sufficient basis to use the logo or title an activity "Reining Australia". Rather the activity must
be one for which the association tales responsibility. In some situations, the association can be held
legally liable. The Reining Australia logo is the most visible and recognisable expression of Reining
Australia. We understand and appreciate that outside parties may want to show affiliation with Reining
Australia, however, use of the RA logo and Name to imply affiliation with or endorsement by Reining
Australia without express written permission is strictly prohibited.

3. Policy Application

This policy applies to all members of Reining Australia, officers (including Board of Directors &
Committee Members) volunteers, Judges, Parents, Carers of participating members and associated
interested persons who have some form of'duty' on behalf of Reining Australia.
All forms of media /social media activity are covered under this policy, including, but not limited to:

➢ Creating and maintaining social or business networking sites such as Facebook, Twitter,
MySpace or Linlcedln.

➢ Sharing audio-visual content on sites including Flickr, Instagram and Pinterest (photo
sharing) and YouTube and Vimeo (video sharing)

➢ Authoring and commenting on blogs or forums or Editing a Wil<ipedia page
➢ Creating an article for publication or broadcasting medium



4. Guiding principles

Persons bound by this policy should be mindful that information shared on media/social media
appears in public so careful consideration should be given to content before it is posted or
released. Never forget that information shared within publishing, broadcasting and online
communities could have implications for the sport and those associated with it. Information which
is shared online or published can be difficult to retract. A representative might be able to remove
his/her original comments however the very nature of social media encourages a person to share
information which makes it difficult to know where the information they post finishes up.
Persons bound by this policy should assume that all posts and information they share via social
media can be traced back to them.
Adhering to these guidelines will ensure the reputation of Reining Australia, its members, athletes,
officials, volunteers and stakeholders is protected. Persons bound by this policy should ensure that
comments made on social media abide by Reining Australia's Code of Conduct specifically
comments should:

➢ Respect the rights, dignity and worth of others

➢ Refrain from any form of harassment of others

➢ Refrain from any behaviour that may bring Reining Australia, its member associations or
affiliated clubs into disrepute. Members are advised to view the Reining Australia Codes of
Conduct/Constitution and Handbook in conjunction with this document. Any comments
which are made on social media which contravene the Reining Australia Media/Social
Media Policy by any Member will be dealt with in accordance with the Disciplinary process
outlined in the NRHA Handbook.

➢ Comments which are contrary to the spirit and integrity of sport will not be tolerated.

➢ Persons bound by this policy who share information online should consider themselves a
spokesperson for the organisation and must never reveal confidential or sensitive
information that could jeopardise Reining Australia's relationships with its Stakeholders.

Please note: athletes, coaches, officials and other representatives that are selected on other teams
and participate in major events such as the WEG should also adhere to the guidelines imposed by
the governing bodies of those organisations.

5. Breach

If a person bound by this policy fails to follow these guidelines Reining Australia has the right to
issue this individual with stake-down notice. An individual who is found to not comply with a take
down notice will face disciplinary action.

Repeated breaches of this policy could lead to disciplinary action. Reining Australia also has the
right to administer sanctions and take legal action.

6. Reporting a breach

I ndividuals who wish to report an alleged breach of the Reining Australia Media/Social Media
Policy should follow the disciplinary procedure outlined in the NRHA handbook Section 4. In
addition the complaint should be made in writing and include evidence of the alleged breach.

7. Legislation

As with any form of public communication, online communication can also be subject to legislation.
Persons bound by this policy should be mindful that unsubstantiated claims, false statements,
defamatory, offensive and threatening comments could lead to prosecution.

8. Amendments/Interpretation

These Guidelines may be amended by Reining Australia as it deems appropriate. The Reining
Australia Board will be the ultimate authority with respect to the interpretation and
implementation of these Guidelines.

Disclaimer: Reining Australia believes all material produced for this publication is correctly and
accurately researched. However, we give no warranty in relation thereto and disclaim liability for all
claims against the Association or any person associated, which may arise from any material
contained within its pages that maybe challenged by any persons
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Arena/Warm-Up Arena Plan

I n support of the RA/NRHA Animal Welfare Policy and to
insure a safe and effective environment in which to school,
Reining Australia has provide a written plan for safe schooling
opportunities.

The plan includes the maximum number of horses (16) that
are to be in the arena at any one time.

Length of time riding. It is mandated at NRHA/RA events that
horses be not ridden in excess. The approximate guideline
being not more than two hours of riding at a time. After riding,
the horse must be rested with access to feed and water.

Pen rules.

1. Number of horses in the Pen atone given time is
limited to 16

2. Circles on the lower end of the arena, or closest to in
gate, are to the left.

3. Circles on the top end or furthest from in gate, are to
the right.

4. Do not stop, school or spin, in the centre of the arena
as you will be in the traffic of other riders.

5. Run large fast circles on the outer path, if trotting or
exercise loping, ride slightly further in on a smaller
circle to stay out of the path of those running large fast
circles

6. Spin or air your horse up in the center of either circle.
7. First half hour circles (Green Lights) second half hour

run-downs (Red Lights)
8. Do not ride or gather in groups as it further congests

the arena and makes it hard for others to ride around
you.

9. Do not continue to ride if your horse is in an "unfit
condition" such as out of air, overly tired or lame.

10. No lunging and noun-saddling horse in the arena.

Tractor etiquette. All arenas will follow these guidelines
during drag time:
• All horses will stop forward movement.

• All horses will move to the side of the
arena opposite from the tractor and drag.

• All riders will watch for and obey tractor driver's
direction.

• Riding will continue ONLY after tractor and drag
have exited the arena. These guidelines apply
regardless of the number of horses in the arena.
Any violation of these guidelines will be viewed as
unsportsmanlike conduct, which can result in
discipline action.

Show attire. The NRHA Handbook outlines the
attire required for showing; when you enter the
arena to show, you must be wearing a western hat
or safety hat, long sleeved western shirt with
sleeves buttoned down and boots and your horse
must have a western saddle and western bridle.
Failure to have correct attire upon entering the
arena will result in a SCORE 0, however losing your
hat within a run does not attract a penalty.

Number. Failing to wear your show number can
result in a $25 fine. Pin your number to your
saddle pad on the left hand side. It is also
permitted to pin it to your shirt.

Presentations. All horses should return to the Pen
for presentation, all Competitors and handlers
entering the arena for presentation must be
wearing a hat and long sleeve shirt, Competitors
must be astride. Caps &short sleeved shirts are
acceptable only during Paid Warm Ups and Open
Pen.


